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Greening a household involves adopting environmentally friendly practices and 
making sustainable choices in everyday life such as Energy effi  ciency, water 
conservation, waste reduction etc.

HOW CONSUMPTION AFFECTS THE STATE OF THE ENVIRONMENT

Consumption profoundly infl uences the state of the environment, playing a central role 
in various environmental challenges. As demands for goods and services increase, so do 
the environmental impacts associated with production, transportation, and disposal. The 
consequences of consumption include resource depletion, deforestation, and pollution. 
The extraction and use of natural resources, often exceeding the Earth‘s regenerative 
capacity, contribute to habitat loss and biodiversity decline. Additionally, manufacturing 
processes and the disposal of goods result in pollution of air, water, and soil. Greenhouse 
gas emissions, driven by energy-intensive consumption habits, contribute to climate 
change, altering weather patterns and raising sea levels. The generation of vast amounts 
of waste, including single-use plastics and electronic waste, poses threats to ecosystems 
and wildlife. Overconsumption also contributes to water scarcity, land degradation, and 
the overfi shing of marine resources. The cumulative impact of unsustainable consumption 
patterns is a signifi cant driver of environmental degradation, aff ecting the health and 
resilience of ecosystems on a global scale. Addressing these issues requires a shift 
towards sustainable and responsible 
consumption, emphasizing resource 
effi  ciency, waste reduction, and 
environmentally conscious 
choices.

GREENING
HOUSEHOLD IN EVERYDAY LIFE
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ECOLOGICAL FOOTPRINT

The ecological footprint is a metric used to quantify the environmental impact of human 
activities. It measures the total area of land and water required to sustain a particular 
lifestyle, organization, community, or country. This footprint encompasses the resources 
consumed and the waste generated. Expressed in global hectares or acres, it assesses 
whether human activities align with the Earth‘s capacity to regenerate resources and 
absorb waste.

WHERE AND HOW WE CAN GREEN THE HOUSEHOLD

1 ENERGY EFFICIENCY:
Use energy-effi  cient appliances and 
light bulbs.
Turn off  lights and electronics when 
not in use.
Consider investing in renewable 
energy sources, such as solar panels.

2 WATER CONSERVATION:
Fix leaks promptly.
Install water-saving devices, such as 
low-fl ow faucets and showerheads.
Collect rainwater for outdoor plants.

3 WASTE REDUCTION:
Practice recycling and composting.
Use reusable shopping bags, water 
bottles, and containers.
Avoid single-use plastics, such as 
straws and disposable utensils.

4 SUSTAINABLE TRANSPORTATION:
Use public transportation, carpool, 
bike, or walk whenever possible.
Consider hybrid or electric vehicles.
Maintain vehicles for optimal fuel 
effi  ciency.

5 ECO-FRIENDLY PURCHASES:
Choose products with minimal 
packaging.
Opt for eco-friendly and sustainable 
products.
Buy second-hand or repurpose items 
to reduce waste.

6 ENERGY-EFFICIENT HOME DESIGN:
Ensure proper insulation for energy 
effi  ciency.
Use curtains or blinds to regulate 
temperature and reduce heating or 
cooling needs.
Plant trees strategically to provide 
shade and reduce cooling costs.

7 SUSTAINABLE FOOD CHOICES:
Support local and organic food 
producers.

10 EDUCATION AND AWARENESS:
Stay informed about environmental 
issues.
Share eco-friendly practices with 
family and friends.
Participate in community initiatives 
or events promoting sustainability.

 11 REDUCING ELECTRONIC WASTE:
Recycle electronic devices 
responsibly.
Consider repairing electronics 
instead of replacing them.
Dispose of e-waste through 
designated collection points.

12 COMMUNITY ENGAGEMENT:
Participate in local environmental 
initiatives or clean-up events.
Join or support community gardens 
and local farmers‘ markets.
Advocate for environmentally 
friendly practices in your community.

Reduce meat consumption or 
consider a plant-based diet.
Grow your own herbs or vegetables, 
even if it‘s just a small garden or 
indoor pots.

8 GREEN CLEANING PRACTICES:
Use environmentally friendly 
cleaning products.
Make your own cleaning solutions 
using natural ingredients like vinegar 
and baking soda.
Limit the use of disposable cleaning 
wipes.

9 CONSCIOUS WATER USAGE:
Shorten shower times and turn off  
the faucet when not in use.
Use a dishwasher or washing 
machine only for full loads.
Consider installing a low-fl ow toilet.

friendly practices in your community.
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WHAT TO PAY ATTENTION TO WHEN SHOPPING

1 PRODUCT LIFECYCLE:
Consider the entire lifecycle of 
a product, from raw material 
extraction and manufacturing to 
transportation, use, and disposal. 
Choose products with a minimal 
environmental impact throughout 
their life cycle.

2 CERTIFICATIONS AND LABELS:
Look for recognized certifi cations 
and eco-labels that indicate 
a product meets specifi c 
environmental standards. Examples 
include the Forest Stewardship 
Council (FSC) certifi cation for 
sustainably sourced wood and 
ENERGY STAR for energy-effi  cient 
appliances.

3 PACKAGING:
Avoid excessive packaging and opt 
for products with minimal or eco-
friendly packaging. Choose items 
with packaging that can be recycled 
or is made from recycled materials.

4 MATERIALS USED:
Check the materials used in the 
product. Choose items made 
from renewable, recycled, or 
biodegradable materials. Avoid 
products with harmful chemicals 
or materials that have a signifi cant 
environmental impact.

5 ENERGY EFFICIENCY:
Consider the energy effi  ciency of 
electronic devices and appliances. 
Look for products with the ENERGY 
STAR label or those that have been 
rated for energy effi  ciency.

6 LOCAL AND SUSTAINABLE OPTIONS:
Choose locally produced items to 
reduce the environmental impact 
of transportation. Additionally, 
opt for products that are certifi ed 
as sustainable, whether it‘s food, 
clothing, or other goods.

7 FAIR TRADE AND ETHICAL 
PRACTICES:
Support brands and products that 
adhere to fair trade practices and 
ethical labor standards. This ensures 
that workers are treated fairly 
and that social and environmental 
considerations are taken into 
account.

8 DURABILITY AND QUALITY:
Choose products that are durable 
and of high quality. Items that last 
longer reduce the need for frequent 
replacements, thus decreasing 
overall resource consumption.

9 SECOND-HAND AND VINTAGE 
SHOPPING:
Consider buying second-hand or 
vintage items. This reduces the 
demand for new production and 
helps extend the life of products.

10 TRANSPORTATION IMPACT:
Assess the transportation impact 
of a product. If possible, choose 
locally produced items to minimize 
the carbon footprint associated with 
long-distance transportation.

11 WATER USAGE:
Be mindful of the water footprint of 
products, especially in industries like 
fashion and agriculture. Choosing 
water-effi  cient products contributes 
to water conservation eff orts.

12 BRAND VALUES AND PRACTICES:
Research the sustainability initiatives 
and values of the brands you support. 
Choose brands that prioritize 
environmental responsibility and are 
transparent about their practices.

13 WASTE REDUCTION:
Consider the end-of-life disposal of 
a product. Choose items that are 
easily recyclable or biodegradable to 
minimize the environmental impact 
when they are no longer in use.
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ECOLABLES

„Ecolabels“ are labels or certifi cations placed on products to indicate that they meet 
specifi c environmental and sustainability standards. These labels serve as a quick reference 
for consumers who want to make environmentally friendly choices. Ecolabels are typically 
granted by independent third-party organizations or governmental agencies, and they 
signify that a product or service has undergone a thorough assessment based on predefi ned 
environmental criteria.

HOW MUCH DOES IT COST TO BE GREEN

The cost of adopting green practices at home can vary depending on the specifi c initiatives 
and upgrades you choose to implement. Some eco-friendly measures may have upfront 
costs, but many can result in long-term savings and environmental benefi ts. It‘s important 
to note that the cost-eff ectiveness of green practices varies, and the return on investment 
often extends beyond fi nancial savings to include environmental and health benefi ts. 
Additionally, government incentives, rebates, and tax credits may be available to off set 
some of the initial costs. When considering green initiatives, it‘s advisable to conduct a 
cost-benefi t analysis and explore available incentives to make informed decisions based on 
your budget and sustainability goals.

COMPARISION OF PRICE OF NORMAL AND GREEN PRODUCTS

1 LED VS. INCANDESCENT BULBS:
Regular Product: Incandescent bulbs are generally cheaper upfront.
Green Product: LED bulbs may have a higher upfront cost but consume less energy and 
last longer, resulting in long-term savings.

2 ENERGY-EFFICIENT APPLIANCES:
Regular Product: Conventional appliances may have a lower initial cost.
Green Product: Energy-effi  cient appliances, such as those with ENERGY STAR ratings, 
might be more expensive upfront but can lead to reduced energy bills.

3 SOLAR PANELS:
Regular Product: Relying solely on grid power has lower initial costs.
Green Product: Solar panels require a signifi cant upfront investment but off er long-
term energy savings and potential government incentives.

4 LOW-FLOW FIXTURES:
Regular Product: Standard faucets and showerheads are often cheaper upfront.
Green Product: Low-fl ow fi xtures may have a slightly higher initial cost but can lead to 
water savings and lower bills over time.

5 REUSABLE VS. DISPOSABLE PRODUCTS:
Regular Product: Single-use products like plastic water bottles are inexpensive.
Green Product: Reusable products like stainless steel water bottles may have a higher 
upfront cost but eliminate the need for constant repurchase.

6 SMART THERMOSTATS:
Regular Product: Traditional thermostats are generally less expensive upfront.
Green Product: Smart thermostats may have a higher initial cost but can optimize 
energy usage and lead to long-term savings.

Regular Product: Traditional thermostats are generally less expensive upfront.
Green Product: Smart thermostats may have a higher initial cost but can optimize Green Product: Smart thermostats may have a higher initial cost but can optimize 

„Ecolabels“ are labels or certifi cations placed on products to indicate that they meet 

The cost of adopting green practices at home can vary depending on the specifi c initiatives 
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FOODWASTE - PACKAGING 

COSMETICS 

The trend of „going green“ in the cosmetics industry 
involves adopting practices that prioritize environmental 
sustainability, ethical sourcing, and the use of ingredients 
that have minimal impact on the environment. 
The „green“ movement in cosmetics refl ects a 
growing awareness of the environmental and ethical 
considerations associated with personal care products. 
Consumers are increasingly seeking products that align 
with their values, leading to a shift in the industry 
toward more sustainable and eco-friendly practices.

BIODEGRADABLE AND 
COMPOSTABLE MATERIALS:

Using packaging materials that are 
biodegradable or compostable can 
reduce the long-term environmental 
impact. These materials break down 
more effi  ciently, reducing the burden 
on landfi lls.

REDUCING PACKAGING:

Implementing strategies to reduce 
unnecessary packaging and opting 
for minimalist, eco-friendly designs 
can help mitigate the environmental 
impact of packaging.

REUSABLE PACKAGING:

Encouraging the use of reusable 
packaging, such as containers 
that customers can return, refi ll, 
or exchange, can signifi cantly 
reduce the generation of single-use 
packaging waste.

RECYCLABLE MATERIALS:

Choosing packaging that is easily 
recyclable promotes a circular 
economy. This involves using 
materials that can be recycled and 
reintroduced into the manufacturing 
process.
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